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About the VPS Pride Network

The VPS Pride brand is used by Pride Networks across the 
Victorian Public Sector (VPS). It is a symbol of the inclusive 
culture within the VPS and a sign to staff that the Pride Network 
is a safe space where they can connect with other LGBTIQ+ staff 
and allies.

The brand is used by the whole of Victorian government 
pride network as a symbol of connectedness between VPS 
Departmental, agency and other bodies Pride Networks, and 
employee pride representatives.

VPS Departments, agencies and other bodies using the brand 
and establishing a Pride Network show their LGBTIQ+ staff that 
they can bring their whole selves to work, that they understand 
and seek to overcome issues and barriers faced by LGBTIQ staff 
in the workplace, they contribute to Victorian Public Sector being 
a safe and inclusive work environment, and promote themselves 
as an employer of choice, decision-maker and service provider 
for LGBTIQ+ Victorians.

The VPS Pride Network connects Victorian Public Sector (VPS) 
LGBTIQ+ employees and encourages a LGBTIQ+ inclusive culture. 
This allows the government to be an inclusive employer, decision-
maker and service provider for LGBTIQ Victorians. Our workforce 
is at its best when it reflects the communities we serve. This helps 
us to develop better policies and programs and improve service 
delivery for all Victorians.
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VPS Pride Network Logo
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State Government endorsement

Endorsement
As an initiative that is endorsed by the Victoria State 
Government, the VPS Pride Network logo must always appear 
accompanied by the Victorian State Government logo or the 
respective Victorian State Government Department logo (e.g. 
Department of Education logo (DET) on any single message 
application masthead, factsheet, poster) or hero face of multi 
message application (brochure cover, folder cover).

For smaller items, such as digital advertising, please use the 
Victorian State Government logo.

Please note: Please only use the Victorian State Government logo 
or the respective Victorian State Government Department logo 
in black or white.
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Logo clear space and minimum size

Clear space
To maintain the clarity and integrity of 
the logo, a minimum ‘clear space’ must 
be observed in all applications. Clear 
space creates an invisible frame that is 
a minimum area surrounding the logo 
that must remain free of any conflicting 
visual element. Wherever possible, apply 
additional clear space beyond the 
minimum requirement.

Minimum size
Minimum size specifications are provided 
to ensure the logos are reproduced 
effectively at a small size.

Minimum size specifications must be 
observed in all applications. Where 
there is a question of the quality of 
reproduction, the logo must be used at a 
size larger than the minimum size.

Clear space print applications Clear space screen applications

10 mm 35 pixels 

Minimum size print applications Minimum size screen applications

X

50% X

X50% 

X

20% X

20% X



7VPS Pride Network – Style guide

Logo – Colour and reversed

Full colour

Full colour – Reversed

Mono – Black Mono – Reversed

Preferred logo option. Please use full 
colour logo whenever possible.

Preferred logo option. Use full 
colour – reversed logo on dark 
background colours.

Use mono-black logo where colour 
printing is not available. eg. printing a 
single colour tote bag.

Use mono-reversed logo where the 
background colour is dark and requires a 
white logo for sufficient contrast.



8VPS Pride Network – Style guide

Logo usage don’ts

Don’t change colours in the logo 
Please adhere to colour palette

Don’t skew 
Do not distort or alter logo

Don’t block the logo 
Never house logo in additional shapes

Don’t apply to a busy background 
Must be able to read logo

Don’t apply effects 
Never alter the appearance of logo

Don’t rotate logo 
Please keep horizontal

Don’t image mask 
Do not place image/pattern inside logo

Don’t add text 
Do not place text near logo

Don’t place too close to logos 
Maintain logo clear space

PROUDLY
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Colour palette 

For consistency, only use the exact colour specifications outlined here. 

For consistency, only use the exact colour specifications outlined here.

PMS 2765 C
C 0 M 0 Y 0 K 100
R 0 G 0 B 0
Websafe: #cccccc
HEX: #000000

PMS 115 C
C 0 M 6 Y 87 K 0
R 253 G 218 B 36
Websafe: #ffcc33
HEX: #fdda24

PMS Cool grey 11 C
C 44 M 34 Y 22 K 77
R 83 G 86 B 90
Websafe: #666666
HEX: #53565a

PMS 199 C
C 0 M 100 Y 72 K 0
R 213 G 0 B 50
Websafe: #cc0033
HEX: #d50032

PMS 2945 C
C 100 M 50 Y 0 K 15
R 0 G 76 B 151
Websafe: #003399
HEX: #004c97

PMS 2193 C
C 92 M 24 Y 0 K 0
R 127 G 76 B 32
Websafe: #663333
HEX: #7f4c1f

PMS 354 C
C 81 M 0 Y 92 K 0
R 0 G 177 B 64
Websafe: #009933
HEX: #00b140

PMS Cool grey 1 C
C 4 M 2 Y 4 K 8
R 217 G 217 B 214
Websafe: #cccccc
HEX: #d9d9d6

PMS 152 C
C 0 M 66 Y 100 K 0
R 229 G 114 B 0
Websafe: #cc6600
HEX: #e57200

PMS 2602 C
C 65 M 100 Y 0 K 0
R 135 G 24 B 157
Websafe: #990099
HEX: #87189d

Logo colours

Secondary colours
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Colour palette – Accessibility contrast checker

ü AA – Minimum standard  ü AAA – Enhanced standard  û – Does not meet standards
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Colour palette – Accessibility contrast checker
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Typography – Primary font

VIC Bold 
Suitable for uses such as: 
– Print and advertising headlines 
– Brochure titles

VIC SemiBold 
Suitable for uses such as: 
– Print and advertising headlines 
– Brochure titles 
– Major headings 
– Sub-headings to body copy

VIC Medium 
Suitable for uses such as: 
– Sub-headings to body copy 
–  Body copy where VIC Book would 

be too fine to be legible

–  Where emphasis is required 
without using bold type

VIC Medium Italic 
Suitable for uses such as: 
–  Highlighting or differentiating 

small areas of body text but 
must not be used for continuous 
passages of body text for 
legibility reasons

VIC Book and Light 
Suitable for uses such as: 
– Large amounts of body copy

VIC Book and Light Italic 
Suitable for uses such as: 
–  Highlighting or differentiating 

small areas of body text but 
must not be used for continuous 
passages of body text for 
legibility reasons

Typography

VIC Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Regular Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC SemiBold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC SemiBold Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Bold Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Headings, Sub heading and Callouts

Body Copy

VIC Bold 
Suitable for uses such as: 
– Print and advertising headlines 
– Brochure titles

VIC SemiBold 
Suitable for uses such as: 
– Print and advertising headlines 
– Brochure titles 
– Major headings 
– Sub-headings to body copy

VIC Medium 
Suitable for uses such as: 
– Sub-headings to body copy 
–  Body copy where VIC Book would 

be too fine to be legible

–  Where emphasis is required 
without using bold type

VIC Medium Italic 
Suitable for uses such as: 
–  Highlighting or differentiating 

small areas of body text but 
must not be used for continuous 
passages of body text for 
legibility reasons

VIC Book and Light 
Suitable for uses such as: 
– Large amounts of body copy

VIC Book and Light Italic 
Suitable for uses such as: 
–  Highlighting or differentiating 

small areas of body text but 
must not be used for continuous 
passages of body text for 
legibility reasons

Typography

VIC Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Regular Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC SemiBold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC SemiBold Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Bold Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

VIC Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

VIC Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Headings, Sub heading and Callouts

Body Copy

VIC – Brand font
VIC is the brand font to be used across all 
communications. VIC is used in sentence case 
only, when not being used for display purposes.

VIC Bold – Suitable for uses such as:

•	 Print and advertising headlines

•	 Brochure titles.

VIC SemiBold – Suitable for uses such as:

•	 Print and advertising headlines

•	 Brochure titles

•	 Major headings

•	 Sub-headings to body copy.

VIC Medium – Suitable for uses such as:

•	 Sub-headings to body copy

•	 Body copy where VIC Regular would be too fine 
to be legible

•	 Where emphasis is required without using 
bold type.

VIC Medium Italic – Suitable for uses such as:

•	 Highlighting or differentiating small areas of 
body text, but must not be used for continuous 
passages of body text for legibility reasons.

VIC Regular and Light – Suitable for uses such as:

•	 Large amounts of body copy.

VIC Regular and Light Italic – Suitable for uses 
such as:

•	 Highlighting or differentiating small areas of 
body text, but must not be used for continuous 
passages of body text for legibility reasons.

Headings, sub-headings and callouts

Body copy

Vic font is available for download from the Brand Victoria website.

https://www.vic.gov.au/brand-victoria-fonts
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Typography – Alternative font

Alternative font
Where VIC isn’t available, for example on-
screen presentations or internal Microsoft 
Office templates, then Arial should be used to 
replace VIC font. 

Arial Black – Suitable for uses such as:

•	 Print and advertising headlines

•	 Brochure titles.
Arial Bold – Suitable for uses such as:

•	 Brochure titles

•	 Major headings

•	 Sub-headings to body copy.
Arial Bold Italic – Suitable for uses such as:

•	 Highlighting or differentiating small 
areas of body text, but must not be 
used for continuous passages of 
body text for legibility reasons.

Arial Regular – Suitable for uses such as:

•	 Large amounts of body copy.
Arial Italic – Suitable for uses such as:

•	 Highlighting or differentiating small 
areas of body text, but must not be 
used for continuous passages of 
body text for legibility reasons.

Arial is a system typeface and is available on 
both PC and Macintosh platforms.

Only to be used when VIC is unavailable as a primary font

Brand Victoria Guidelines 31

Times New Roman Bold/Bold ItalicTimes New Roman Regular/Regular Italic

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

Only to be used when Chronicle Display is unavailable as a Secondary font

2.11 Brand Victoria Typography – Alternative fonts

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

Arial Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial - Headings, sub-heading and callouts

Arial - Bodycopy

Alternative font

Where VIC isn’t available, for example 
on-screen presentations or internal Microsoft 
Office templates, then Arial should be used 
to replace VIC font and Times New Roman to 
replace Chronicle Display. Both Alternative 
fonts should be used as intended and outlined 
on pages 29-30 when VIC font or Chronicle is 
not available.

Arial Black - Suitable for uses such as:
• Print and advertising headlines
• Brochure titles.

Arial Bold - Suitable for uses such as:
• Brochure titles
• Major headings
• Sub-headings to body copy.

Arial Bold Italic - Suitable for uses such as:
•  Highlighting or differentiating small areas 

of body text, but must not be used for 
continuous passages of body text for 
legibility reasons.

Arial Regular - Suitable for uses such as:
• Large amounts of body copy.

Arial Italic - Suitable for uses such as:
• Highlighting or differentiating small areas 

of body text, but must not be used for 
continuous passages of body text for 
legibility reasons.

Only to be used when VIC is unavailable as a Primary fontTimes New Roman Regular - Suitable for 
breakout text and never used as body copy 
or when creating new logos.

Times New Roman Regular Italic- Suitable for 
breakout text and never used as body copy 
or when creating new logos.

Times New Roman Bold - Suitable for major 
headings or breakout text and never used 
as body copy or when creating new logos.

Times New Roman Bold Italic - Suitable for 
major headings or breakout text and never 
used as body copy or when creating new 
logos.

Arial and Times New Roman are system 
typefaces and are available on both PC and 
Macintosh platforms. 

Brand Victoria Guidelines 31

Times New Roman Bold/Bold ItalicTimes New Roman Regular/Regular Italic

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

DISPLAY 
HEADING

Display 
Heading

Only to be used when Chronicle Display is unavailable as a Secondary font

2.11 Brand Victoria Typography – Alternative fonts

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

Arial Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 

Arial - Headings, sub-heading and callouts

Arial - Bodycopy

Alternative font

Where VIC isn’t available, for example 
on-screen presentations or internal Microsoft 
Office templates, then Arial should be used 
to replace VIC font and Times New Roman to 
replace Chronicle Display. Both Alternative 
fonts should be used as intended and outlined 
on pages 29-30 when VIC font or Chronicle is 
not available.

Arial Black - Suitable for uses such as:
• Print and advertising headlines
• Brochure titles.

Arial Bold - Suitable for uses such as:
• Brochure titles
• Major headings
• Sub-headings to body copy.

Arial Bold Italic - Suitable for uses such as:
•  Highlighting or differentiating small areas 

of body text, but must not be used for 
continuous passages of body text for 
legibility reasons.

Arial Regular - Suitable for uses such as:
• Large amounts of body copy.

Arial Italic - Suitable for uses such as:
• Highlighting or differentiating small areas 

of body text, but must not be used for 
continuous passages of body text for 
legibility reasons.

Only to be used when VIC is unavailable as a Primary fontTimes New Roman Regular - Suitable for 
breakout text and never used as body copy 
or when creating new logos.

Times New Roman Regular Italic- Suitable for 
breakout text and never used as body copy 
or when creating new logos.

Times New Roman Bold - Suitable for major 
headings or breakout text and never used 
as body copy or when creating new logos.

Times New Roman Bold Italic - Suitable for 
major headings or breakout text and never 
used as body copy or when creating new 
logos.

Arial and Times New Roman are system 
typefaces and are available on both PC and 
Macintosh platforms. 

Headings, sub-headings and callouts

Body copy
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Photography

Photographs selected should be uncluttered, brightly coloured 
and graphically strong. Please ensure your image is meaningful 
and complements the content of your document. If you are using 
multiple images in the same document make sure images have 
a consistent look and feel. The image should be honest, real, 
editorial style photo (not staged) with an interesting perspective 
and composition. Photos should be inclusive and represent 
Victoria’s diversity. 

If commissioning photography, ensure that the photographer is 
familiar with the Brand VIC photographic style. 

Do not use black and white photography. 

Do not use Illustrations or clipart. 
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Templates  

Factsheet – Portrait Report template

Powerpoint widescreen Email signature block
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Accessibility

It is best practice to take a digital-first approach and update the 
website rather than making another document. Where possible, 
Networks are discouraged from creating new documents (PDFs) 
if the information could work just as well on a webpage on an 
agencies intranet.

Why the web is the best way to communicate

As a webpage, your information:

•	 is in the most accessible format

•	 does not require design assistance

•	 does not require creation of an accessible Word 
document (because it is already accessible)

•	 is easily updated – only the webpage needs to be 
updated as opposed to various documents

•	 automatically responds to different screen sizes, making 
it easier for people to read on mobile devices.

Accessible word documents – who makes them?

If a designed PDF is required and uploaded to the website, it 
needs to be accompanied by an accessible Word version.

It is the responsibility of Networks to create their own accessible 
Word documents, using the appropriate Pride Network template 
Please use the colours and styles as they are set up in the 
templates. You may change the font size if required to fit content 
on one page but please ensure text is no smaller than 10pt to 
meet accessibility standards.

For more information, see:

Make content accessible

How to prepare an accessible Word document



17VPS Pride Network – Style guide

Accessibility continued

Accessible images

All images need alternative text to provide an alternative for 
screen reader users. They must also have enough contrast, for 
users with low vision.

Alternative text for images and tables

Alternative text for images and tables needs to be intelligible 
to text readers, and descriptive enough. For example, don’t 
say ‘Photo of a tree’, instead, express what the message of the 
image is, ‘Maple tree provides welcome shade over a park bench 
and bus stop’. Good alternative text helps make better sense of 
the page.

Accessible headings

Headings need to be identified (that is, as an H1 etc.) and 
structured correctly (that is, H1 then H2 – not H1 then H3). This 
helps screen reader compatibility. Please use the heading styles 
set up in the Word templates.

Accessible links

Links need to describe where you’re taking the user. Make sure 
they make sense when read in isolation – don’t use ‘click here’ 
and ‘read more’. This applies to in-text and standalone links.

Tip: Don’t write: ‘For the WCAG guidelines click here.’

Do write: ‘For more information, read the WCAG guidelines.’

Colour and type accessibility

Colour combinations between type and background should be 
chosen carefully to ensure they are accessible. The Pride Network 
colour palette has been tested against WCAG AA and WCAG AAA. 
See pages 9-10 for colour palette accessibility contrast check.
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